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What are you, in the 1970's?  

The internet is your reputation

#Get over it!



25 Tips to Build and Maintain 

Your Online Physician Brand 

throughout your career



Your Online Miranda Rights

● Everything you do and say can and will be used 

against You

● Everything your staff says can and will be used 

against You

● Everything your group or Hospital says can and 

will be used against you



Your online reputation is big business.  

If you do not care,  there are plenty 

who will use your information for their 

benefit,  not yours.  



You must have a plan



Buy Domains

● Examples

○ https://www.shimspine.com/

○ https://www.spineopedia.com/

● Where to buy

○ https://www.godaddy.com/

https://www.shimspine.com/
https://www.spineopedia.com/
https://www.godaddy.com/


Know your Brand logins and pws

● Many times previous employees or 

web companies buy the name and 

they actually own your domains



Social Media 
● Only choose ones you can 

commit to 



Onsite SEO



Offsite SEO



Plagiarism/Copyright

● Don’t copy and past from other 

sites

● Create Your Own Content When 

Possible

● Use Sources Like Getty Images for 

paid content

● Know the difference between 

editorial and standard images



Create Video

● Most People Are Visual 

Learners

● Most Popular 

Engagement Form

● Most Expensive



Blogs

● Authorship

● Know your Content even if 

you do not write

● Invite Others to Contribute

● Pair with Video



Apps

● People Always Have Their 

Phones

● Scheduling

● Education



Podcasting
● Easiest to Create

● Quality Sound

● Very Popular

● Long Form Allows Deep Dives into 

Complex Topics

http://www.youtube.com/watch?v=FoArTHkracg


Collaborate 
● Seems Counterintuitive in 

Competitive World

● My Invitation is Open



ADA Compliance

● Websites Need to be ADA 

Compliant just like physical 

buildings

● Use Developer Tools in Browser 

and run Accessibility Audit



Maintain Rights to Content you create

● Read Contracts Carefully

● Negotiate Rights to your images 

and content in contracts

● Maintaining Your Own Domains 

will ensure you maintain ownership



Make Your Brand a Win Win between your 

Practice/Hospital



Leverage Staff



Professional Photography

● Take the time to prepare for a 

photoshoot

● Make sure you have a fashion/detail 

spotter on your team 



Bedside Manner

● Everything you do and say can and 

will be used against You

● Everything your staff says can and 

will be used against You

● Everything your group or Hospital 

says can and will be used against 

you



Staff Manner



Manage Patients 

Logistics  and 

Expectations



Create Content that is 

Easy for You: 

write/talk/video



ABO: Always Be On










